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MEDIA THEORY

We will study a few of the many theories
that exist

They are only ideas, no theory has been
proven!

* You can apply different theories to the same
situation

You need to be flexible in this application

A theory doesn’t always fit all the time

TAKING NOTES

You will need to take notes under the following headings for each theory.
You might liketnmakeagtable. o

¢ Theory name

* Time period theory was created or was popular
* Theory created by

* Nature of Audience

* Nature of Text

* Linear or Semiotic Model

* Explanation of theory

MEDIA INFLUENCE TERMS

Nature of Media Influence

How is the audience affected by the media? By what
method?
Extent of Media Influence

How much is the audience affected by the media? To a
large or small degree?




MEDIA INFLUENCE TERMS

Passive Audience

Audience accepts what is presented without question. They are
susceptible to manipulation.

Active Audience

Audience interprets the media based on a number of factors incduding
their own culture, experience, likes and dislikes, etc. They have
power aver how they are effected by the media they consume.

MEDIA INFLUENCE TERMS

Closed Text

A message is present in the text. The text can only be understood in
the way it was intended to be read.

QOpen Text
The text can be read in multiple ways. Its reading depends not only
on those who created the text but also on those who read and
interpret the text.

MEDIA INFLUENCE TERMS
Linear Model
Meaning exists in a text and is waiting to be
uncovered

Sender => Message =>
Receiver

Semiotic Model
Meaning arises from the interaction of a text with a
reader '




COMMUNICATION THEORIES

Cultural Effect Reception Studies
Theories

Medb s all Media = NEUTRAL Moda has some Media s

powertul powertul power* powerhews

Cultural Effects Theories — What the media does to people
Reception Studies - What people do with the media

COMMUNICATION THEORIES

BU LLET TH EORY (Hyrooenmic NezoLe)

DEVELOPED 1920'%-1040'%
FRANKFURT SCHOOL

Everyone will get the message. Like being shot
with a bullet or injected with a needle.

Linear Model isender <> Mosage <> Receiver)

Media is very powerful, has a lot of influence
Audience is passive

Text is closed - no room for interpretation

Frankfurt school (Germany) developed this theory
after observing Nazi Propaganda pre-WWII
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The captior: “The Jew: This poster from the 1930,

The inciter of war, the promotes the Nazi monthiy
Fuhrer All 10pear-cldsinto  Projonges of war” Thas “New People” from the
the Hitler Youth.” poster was released in party's ractal office. The text
Membership in the Hitier late 1943 or early 1944, reads: “This genetically il
Youth had become Cournesy of De. Robernt persan will cost our people’s
mandatory in 193, D. Brooks. commnity 60,000 marks over

Fas lifetione. Citizens, that is
your money, Read Neoes
Vaolk, the monthly of the racial
policy office of the NSDAR"

BU LLET TH EORY (Hyrooenmic NezoLe)

DEVELOPED 1920'%-1040'%
FRANKFURT SCHOOL

* Frankfurt school left Germany and went to USA
and witnessed War of the Worlds broadcast by
Orson Welles. (1938)

+ No real testing of this theory, based on observation
and speculation.

+ Theory is now dead - completely disproved.

However, still used in popular media by who?

AGENDA SETTING FUNCTION

DEVELOMLD 1970's
DUIAMINGHAN SCHOOL - RAYMOND WILLIANS, STUuARY HaLL

*  Media does have some power - radical shift from 1960's

*  “The Media can’t tell you what to think, only what to think about”
* Audience is active

*  Textis gpen

*  Semiotic model - as meaning arises from interaction with audience and
the way they interpret “signs” used by the Media
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REINFORCEMENT

DEVELOMED 1060
Josern Kiarren

« Media works to reinforce that which the audience already

REINFORCEMEN

- DEvELORED 1960 ——
Jeaern KLappenr

JSES AND GRATIFICATION




USES AND GRATIFICATION

DEVELOMD LATE 1940/ - 1000's
BTRUCTURAL FUm YIOMAL ST SO,

* Audiences are active and they determine media content
{through ratings - a form of quantitative research)

* Maedia Industry argues “We give people what they want, if it
doesn’t rate it gets axed”

* Audience use media as entertainment, nothing more. They
select their media according to what they like/dont like.

« S4ll linear, Sender => Receiver, but intended message not
necessarily received due to audience exhibiting choice.

Two Step Flow

Paul Lazarsteld 1940
« Lazarfeld's suggests that audiences are more likely 1o be

influenced by cenain peers which he labeled ‘opinion
leaders' than by advertising slogans, Opinion leaders are
more adept at interpreting media messages and passing on
their interpretations 1o others.

« Question - If Oprah was not such a vocal supporter of
Obama’s presidential campaign, would he have won 50 many
votes? Did her support help him get to the White House?

e
| CHANGE

Two Step Flow

Paud Lazarsfeld 1990

» Some suggest that the Two Step follow has
now progressed beyond just opinion leaders
and could now explain how media becomes
viral. Viral Marketing takes advantage of
preexisting social networks and new media
technologies and is consistent with the two
step model.




Two Step Flow...

has evolved into the idea virus

*« There are two types of ‘sneezers': the ‘promiscucus sneezers'
and the ‘powerful sneezers'. The promiscuous can be motivated
by money and rewards 10 sell ideas to the hive. The powerful
sneezers are typically those who have established authority by
setting a trend and cannot be bought, A powerful sneezer can
be worth many more times a promiscuous sneezer,

Two effective ways of spreading an ideavirus are thus to reward
promiscuous sneezers ¢.g. The Amazon affiliate program, Or
make it easier for powerful sneezers 10 recommend your idea
e.q. twitter hashtags. Ancther tactic is to go entirely viral in
nature. The more a product is used the better it becomes and
spreads, Fax machines, email and Polaroid did this

More at sethgodin.com

Idea Virus...

viral media {(memes, videos)

UNDERSTANDING THEORIES

A common mistake that students make is referring to how a
media producer has used a particular communication
theory. For example -

“Orson Wells used the Hypodermic theory when he made
War of the Worlds”

This is incorract Theories are used to try and explain why
and if audiences respond to media. They are not ‘used’ or

invented to prove case studies or experiments.




UNDERSTANDING THEORIES

There is no “right’ theory, just as there is no “wrong’
theory.

. All evidence to suggest that the media is influential
is UNSUBSTANTIATED and INCONCLUSIVE.

REGULATION OF MEDIA

If media is influential then what do we do?

Do people need protection from this?

Who needs protection?

How do we protect?

How effective are these measures?

REGULATION OF MEDIA

What are these types of regulation?
* Government Regulation

* Self Regulation

* Code of Practice

Who is in charge of the policing of each?

What consequences exist for a breach of these
different types of regulation?







